2/8/2009. Dialog Search for 09/827803 



Connecting via Winsock to Dialog 



Logging in to Dialog 

Trying 3 1060000009998... Open 

DIALOG INFORMATION SERVICES 
PLEASE LOGON: 



ENTER PASSWORD: 



Welcome to DIALOG 

Dialog level 05.24.00D 

Last logoff: 29jan09 20:58:07 
Logon file405 08feb09 12:40:22 

*** ANNOUNCEMENTS *** 

*** FREE FILE OF THE MONTH: World News Connection (WNC), FILE #985 

Each month Dialog offers an opportunity to try out new or 

unfamiliar sources by offering $100 of free searching (either 

DialUnits or connect time) in one specific file. Output and 

Alerts charges are not included. For more details visit: 

http://www.dialog.com/freefile/ and then take a moment to get 

familiar with another great Dialog resource. 

*** "Thomson File Histories" are now available directly through Dialog 
in selected patent and trademark files. Combined with the 
comprehensive patent and trademark information on Dialog, file 
histories give you the most complete view of a patent or trademark 
and its history in one place. When searching in one of the patent 
and trademark databases, a link to an online order form is displayed 
in your search results, saving you time in obtaining the file 
histories you need. See HELP FILEHIST for more information about 
how to use the link and a list of files that contain the link. 
NEW FILE 

***File 651, TRADEMARKSCAN(R) - China. See HELP NEWS 651 for details. 

RESUMED UPDATING 

***File 523, D&B European Financial Records 



RELOADS COMPLETED 
***Files 154&155, MEDLINE(R) 

***File 227, TRADEMARKSCAN(R) - Community Trademarks 
FILES RENAMED 

***File 321, PLASPEC now known as Plastic Properties Database 
FILES REMOVED 

***File 388,PEDS: Defense Program Summaries 
***File 588,DMS-FI Contract Awards 

»>For the latest news about Dialog products, services, content«< 
»>and events, please visit What's New from Dialog at «< 
»>http://www.dialog.com/whatsnew/. You can find news about «< 
»>a specific database by entering HELP NEWS <file number>. «< 
YTEXT is set ON as an alias for 15,16,148,160,275,621 
KTEXT is set ON as an alias for 9,20,476,610,613,624,634,636,810,813 
MTEXT is set ON as an alias for 2,35,65,77,99,233,256,278,474,475,583 
STEXT is set ON as an alias for 623,473,47,635,570,PAPERSMJ,PAPERSEU 
HTEXT is set ON as an alias for 625,268,626,267,139 
FTEXTl is set ON as an alias for 15,9,275,621,636,16,160,148 
FTEXT2 is set ON as an alias for 610,810,476,624,634,20,47 
BIBl is set ON as an alias for 35,139,583,65,2,144,233,474,475,99 
SUB26 is set ON as an ahas for PAPERSEU, PAPERSMJ,570,635 
SUB35 is set ON as an alias for 625,268,626,267,608 

SYSTEM:HOME 
Cost is in DialUnits 

Menu System II: D2 version 1.8.0 term=ASCII 

*** DIALOG HOMEBASE(SM) Main Menu *** 

Information: 

1. Announcements (new files, reloads, etc.) 

2. Database, Rates, & Command Descriptions 

3. Help in Choosing Databases for Your Topic 

4. Customer Services (telephone assistance, training, seminars, etc.) 

5. Product Descriptions 

Connections: 

6. DIALOG(R) Document Delivery 

7. DataStar(R) 

(c) 2003 Dialog, a Thomson business. All rights reserved. 



/H = Help /L = Logoff /NOMENU = Command Mode 



Enter an option number to view information or to connect to an online 
service. Enter a BEGIN command plus a file number to search a database 
(e.g.,Bl for ERIC). 
?b410 

08feb09 12:40:22 User264721 Session D64.1 
$0.00 0 .27 1 DialUnits FileHomeB ase 
$0.00 Estimated cost FileHomeBase 
$0.00 Estimated cost this search 
$0.00 Estimated total session cost 0.271 DialUnits 

File 410:Dialog Customer Newsletters 2008 
(c) 2008 Dialog. All rts. reserv. 

Set Items Description 



? set hi %%%;set hi %%% 
HILIGHT set on as " 
HILIGHT set on as " 

? b YTEXT, KTEXT, MTEXT, STEXT, HTEXT, ftextl, ftext2, bibl, sub26, sub35 

»> 476 does not exist 

»> 77 does not exist 

»> 233 does not exist 

»> 473 does not exist 

»>4 of the specified files are not available 

08feb09 12:40:37 User264721 Session D64.2 
$0.00 0.117 DialUnits File410 

$0.00 Estimated cost File4 10 

$0.06 TELNET 

$0.06 Estimated cost this search 

$0.06 Estimated total session cost 0.388 DialUnits 

SYSTEM:OS - DIALOG OneSearch 
File 15:ABI/Inform(R) 1971-2009/Feb 06 

(c) 2009 ProQuest Info&Leaming 
File 16:Gale Group PROMT(R) 1990-2009/Jan 20 

(c) 2009 Gale/Cengage 
File 148:Gale Group Trade & Industry DB 1976-2009/Jan 21 
(c) 2009 Gale/Cengage 
*File 148: The CURRENT feature is not working in File 148. 
See HELP NEWS 148. 
File 160:Gale Group PROMT(R) 1972-1989 

(c) 1999 The Gale Group 
File 275:Gale Group Computer DB(TM) 1983-2009/Jan 15 
(c) 2009 Gale/Cengage 



File 621:Gale Group New Prod.Annou.(R) 1985-2009/Jan 05 

(c) 2009 Gale/Cengage 
File 9:Business & Industry(R) Jul/1994-2009/Feb 05 

(c) 2009 Gale/Cengage 
File 20:Dialog Global Reporter 1997-2009/Feb 08 

(c) 2009 Dialog 
File 610:Business Wire 1999-2009/Feb 07 
(c) 2009 Business Wire. 
*File 610: File 610 now contains data from 3/99 forward. 
Archive data (1986-2/99) is available in File 810. 
File 613:PR Newswire 1999-2009/Feb 08 
(c) 2009 PR Newswire Association Inc 
*File 613: File 613 now contains data from 5/99 forward. 
Archive data (1987-4/99) is available in File 813. 
File 624:McGraw-Hill Publications 1985-2009/Feb 06 

(c) 2009 McGraw-Hill Co. Inc 
File 634:San Jose Mercury Jun 1985-2009/Feb 05 

(c) 2009 San Jose Mercury News 
File 636:Gale Group Newsletter DB(TM) 1987-2009/Jan 19 

(c) 2009 Gale/Cengage 
File 810:Business Wire 1986-1999/Feb 28 

(c) 1999 Business Wire 
File 813:PR Newswire 1987-1999/Apr 30 

(c) 1999 PR Newswire Association Inc 
File 2:INSPEC 1898-2009/FebWl 

(c) 2009 Institution of Electrical Engineers 
*File 2: Despite the gap in 2009 updates, the file 
is complete. 

File 35:Dissertation Abs Online 1861-2009/Jan 

(c) 2009 ProQuest Info&Leaming 
File 65:Inside Conferences 1993-2009/Feb 05 

(c) 2009 BLDSC all rts. reserv. 
File 99:Wilson Appl. Sci & Tech Abs 1983-2009/Dec 

(c) 2009 The HW Wilson Co. 
File 256:TecInfoSource 82-2009/Feb 

(c) 2009 Info.Sources Inc 
File 278:Ei Compendex(R) 1970-2009/Jan W3 

(c) 2009 Elsevier Eng. Info. Inc. 
File 474:New York Times Abs 1969-2009/Feb 08 

(c) 2009 The New York Times 
File 475: Wall Street Journal Abs 1973-2009/Feb 06 

(c) 2009 The New York Times 
File 583:Gale Group Globalbase(TM) 1986-2002/Dec 13 

(c) 2002 Gale/Cengage 
*File 583: This file is no longer updating as of 12-13-2002. 
File 623:Business Week 1985-2009/Feb 06 



(c) 2009 The McGraw-Hill Companies Inc 
File 47:Gale Group Magazine DB(TM) 1959-2009/Jan 30 

(c) 2009 Gale/Cengage 
File 635:Business Dateline(R) 1985-2009/Feb 06 

(c) 2009 ProQuest Info&Leaming 
File 570:Gale Group MARS(R) 1984-2009/Jan 19 

(c) 2009 Gale/Cengage 
File 387:The Denver Post 1994-2009/Feb 06 

(c) 2009 Denver Post 
File 471:New York Times FuUtext 1980-2009/Feb 07 

(c) 2009 The New York Times 
File 492: Arizona Repub/Phoenix Gaz 19862002/Jan 06 

(c) 2002 Phoenix Newspapers 
*File 492: File 492 is closed (no longer updating). Use 
Newsroom, Files 989 and 990, for current records. 
File 494:St LouisPost-Dispatch 1988-2009/Feb 06 

(c) 2009 St Louis Post-Dispatch 
File 631:Boston Globe 1980-2009/Feb 06 

(c) 2009 Boston Globe 
File 633:Phil.Inquirer 1983-2009/Feb 07 

(c) 2009 Philadelphia Newspapers Inc 
File 638:Newsday/New York Newsday 1987-2009/Feb 08 

(c) 2009 Newsday Inc. 
File 640:San Francisco Chronicle 1988-2009/Feb 06 

(c) 2009 Chronicle Publ. Co. 
File 641:Rocky Mountain News Jun 1989-2009/Jan 16 

(c) 2009 Scripps Howard News 
File 702:Miami Herald 1983-2009/Feb 06 

(c) 2009 The Miami Herald Publishing Co. 
File 703:USA Today 1989-2009/Feb 06 

(c) 2009 USA Today 
File 704:(Portland)The Oregonian 1989-2009/Feb 06 

(c) 2009 The Oregonian 
File 7 13: Atlanta J/Const. 1989-2008/Dec 28 

(c) 2009 Atlanta Newspapers 
File 714:(Baltimore) The Sun 1990-2009/Feb 06 

(c) 2009 Baltimore Sun 
File 715:Christian Sci.Mon. 1989-2009/Feb 06 

(c) 2009 Christian Science Monitor 
File 725:(Cleveland)Plain Dealer Aug 1991-2009/Feb 06 

(c) 2009 The Plain Dealer 
File 735:St. Petersburg Times 1989- 2009/Feb 06 

(c) 2009 St. Petersburg Times 
File 477:Irish Times 1999-2009/Feb 07 

(c) 2009 Irish Times 
File 710:Times/Sun.Times(London) Jun 1988-2008/Dec 22 



(c) 2008 Times Newspapers 
File711:Independent(London) Sep 1988-2006/Dec 12 
(c) 2006 Newspaper Publ. PLC 
*File 711: This file does not update. See NewsRoom for full 
daily coverage from many European sources. 
File 756:Daily/Sunday Telegraph 2000-2009/Feb 08 

(c) 2009 Telegraph Group 
File 757:Mirror Publications/Independent Newspapers 2000-2009/Feb 06 
(c) 2009 

File 625:American Banker Publications 1981-2008/Jun 26 
(c) 2008 American Banker 
*File 625: This file no longer updates. 
Use Newsroom Files 989 and 990 for current records. 
File 268:Banking Info Source 1981-2009/Feb Wl 

(c) 2009 ProQuest Info&Leaming 
File 626:Bond Buyer Full Text 1981-2008/Jul 07 
(c) 2008 Bond Buyer 
*File 626: This file no longer updates. 
Use Newsroom Files 989 and 990 for current records. 
File 267:Finance & Banking Newsletters 2008/Sep 29 

(c) 2008 Dialog 
File 139:EconLit 1969-2009/Jan 

(c) 2009 American Economic Association 
File 144:Pascal 1973-2009/Feb Wl 

(c) 2009 INIST/CNRS 
File 608:MCT Information Svc. 1992-2009/Feb 08 
(c) 2009 MCT Information Svc. 

Set Items Description 



? S ((on (IN) line) or Internet or web) (40N) (funeral (IN) (plan or service)) (S) (creat??? 

or generat??? or arrang??? or order???) 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 

Processing 



Processing 
Processing 
Processing 

Processed 10 of 57 files ... 

Processing 

Processing 

Processing 

Processed 20 of 57 files ... 

Processing 

Processing 

Processing 

Processed 30 of 57 files ... 

Processing 

Processing 

Processed 40 of 57 files ... 

Processing 

Processing 

Processed 50 of 57 files ... 

Processing 

Processing 

Processing 

Completed processing all files 
143405345 ON 
21032727 LINE 
3545199 0N(1N)LINE 
12525843 INTERNET 
18280554 WEB 
1062844 FUNERAL 
14691249 PLAN 
30341457 SERVICE 
22462060 CREAT??? 
15247957 GENERAT??? 
1943379 ARRANG??? 
25721072 ORDER??? 

51 139 ((ON (IN) LINE) OR INTERNET OR WEB) (40N) (FUNERAL (IN) 

(PLAN OR SERVICE)) (S) (GREAT??? OR GENERAT??? OR 
ARRANG??? OR ORDER???) 

?SRDS1 

52 0 RDSl 
? RDSl 

»>Duplicate detection is not supported for File 625. 
»>Duplicate detection is not supported for File 626. 
»>Records from unsupported files will be retained in the RD set. 



»>Record 725:14239039 incomplete bibliographic data - record retained in RD set 

53 82 RDSl (unique items) 

? S S3 AND ((GREAT??? OR GENERAT???) (ION) PROFIL???) 

Processing 

Processing 

Processed 10 of 57 files ... 
Processed 40 of 57 files ... 
Processing 

Gompleted processing all files 
82 S3 
22462060 GREAT??? 
15247957 GENERAT??? 
7368478 PROFIL??? 

173067 (GREAT??? OR GENERAT? ??)(10N)PROFIL??? 

54 0 S3 AND ((GREAT??? OR GENERAT???) (ION) PROFIL???) 

? 

? S S3 AND (BUDGETARY OR BUDGETORY OR BUDGET OR (PRIG??? (IN) 

LIMIT???)) 

Processing 

Processing 

Processed 10 of 57 files ... 
Processing 

Processed 30 of 57 files ... 
Processing 

Gompleted processing all files 
82 S3 
248145 BUDGETARY 

79 BUDGETORY 
5459239 BUDGET 
26862564 PRIG??? 
16406120 LIMIT??? 
64782 PRIG???(1N)LIMIT??? 

55 6 S3 AND (BUDGETARY OR BUDGETORY OR BUDGET OR (PRIG??? 
(IN) 

LIMIT???)) 
? T S5/3,K/l-6 

5/3,K/l (Item 1 from file: 20) 
DIALOG(R)File 20:Dialog Global Reporter 
(c) 2009 Dialog. All rts. reserv. 

18591806 

Michael Dertouzos, Key MIT Futurist, Dies At 64 
Kevin Featherly, Newstes Staff Writer 
NEWSBYTES 
August 31, 2001 



JOURNAL CODE: FNEW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 1114 



... it running even at a time when many other research facilities were 
being dismantled through budget cuts. $$$ He also said Dertouzos 
deserves great respect for giving up a promising career in... he co-chaired 
the World Economic Forum on the Network Society in Davos, Switzerland. $$$ 
A funeral service will be held in Athens, Greece, on Sept. 4, 
followed by a memorial service at MIT. $$$ Dertouzos&apos; obituary is 
online at http://web 

Bemers-Lee has published his own thoughts on... 



5/3,K/2 (Item 1 from file: 636) 
DIALOG(R)File 636:Gale Group Newsletter DB(TM) 
(c) 2009 Gale/Cengage. All rts. reserv. 

03 146272 Supplier Number: 46439257 (USE FORMAT 7 FOR FULLTEXT) 
THE FUTURE OF DIGITAL TV 
Video Technology News, v9, nl2, pN/A 
June 3, 1996 

Language: English Record Type: FuUtext 
Document Type: Newsletter; Trade 
Word Count: 1091 

"Internet zealots are predicting the death of television as a 
consequence of the Net's explosion — but we think it's way too soon to 
plan the funeral because the patient is reviving," states the 
report, entitled "TV Goes Digital." Forrester researchers argue "the 
evolution under way in television will create a substantially better 
experience for consumers. New technology will bring TV viewers better 
picture and... 

...and gaming gurus, and mainstream film industry lockouts — will be lured 
into the arena. Low-budget feature, animation, and documentary 
experts will get the chance to produce innovative ideas for TV... 



5/3,K/3 (Item 1 from file: 641) 
DIALOG(R)File 641:Rocky Mountain News 
(c) 2009 Scripps Howard News. All rts. reserv. 

14284142 

OBITUARIES & MEMORIALS 

Rocky Mountain News (RM) - THURSDAY, October 11, 2007 
Edition: Final Section: News 



Word Count: 3,328 



TEXT: 

...and Roger. With Diane, Maxine became involved as a Campfire Girl leader, 
sharing her many creative talents (sewing, knitting and cooking) with 
her daughter. When Roger joined a Boy Scout ski... 

...Smith (Gale). Two grandchildren- Justin and Cassandre Smith. Brother Dale 
(Donna). Many nieces and nephews. Funeral Service Friday 1:00 
PM Bonnie Brae Church of Christ, 1201 S. Steele. Burial Fairmount Cemetery. 
To extend condolence go on line to fairmountcemetery.net. 

WINKEL, JANE BETH Jane Beth Winkel, Denver. Wife of Richard Winkel. Mother 



...to Lt. Col, he retired in 1964. He then worked for 18 years as chief 
budget aide to the Denver City Council. Survived by his wife Jedeane, 
his daughter, Lucinda Scritorre... 

CAPTION: 



5/3,K/4 (Item 2 from file: 641) 
DIALOG(R)File 641:Rocky Mountain News 
(c) 2009 Scripps Howard News. All rts. reserv. 

12500000 

NFL THIS WEEK TEAMS, THE LOWDOWN, NUMBERS GAME, TIPPING THE 
SCALES 

Rocky Mountain News (RM) - FRIDAY, November 12, 2004 
By: Richard Lord, Rocky Mountain News 
Edition: Final Section: Football Weekend Page: 9F 
Word Count: 1,370 

TEXT: 

Chicago (3-5) at Tennessee (3-5) 1 1 a.m. Sunday * Bears QB 

Craig Krenzel has completed less than 50 percent of his 

passes and has been sacked 12 times in 65 pass attempts 

yet is 2-0 as a starter thanks to an improved defense. That unit probably 

will catch a break - Steve McNair (bruised sternum) looks 

like he won't play. 21 sacks for the Bears defense, three more... 

...last season. * The Titans will try to force Krenzel to prove he can beat 
them, crowding the line of scrimmage. That 

strategy produces a win. Houston (4-4) at Indianapolis (5-3) 1 1 a.m. Sunday 
* Houston was brought down to earth by the Broncos. The defense was 
torched by Jake Plummer - that doesn't bode well with Peyton Manning in 



waiting - and David Carr and the offense suffered through a tough 
day. Indy's "D" remains suspect, so look for Carr to rebound. 
73 pass completions combined for the Colts (38) and Texans... 

...is great. The Colts' superior run-pass balance gives them a decided 
edge, especially at home. Baltimore (5-3) atN.Y. Jets (6-2) 11 a.m. 
Sunday * Bad timing for Quincy Carter - he makes his first Jets start 

in place of injured Chad Pennington against the nasty Ravens 
defense. His past (30 TDs, 36 INTs with Dallas) suggests he's not 
equal to the task. The Jets' run defense looked vulnerable against Buffalo. 
62.4 passer rating for opposing QBs against the Ravens "D," the 
lowest rating against any NFL defense. * Unless Carter shocks the world 
(unlikely), Baltimore will crowd the line of scrimmage, stuff the run, 
force the pass and prosper. Seattle (5-3) at St. Louis (4-4) 1 1 a.m. 
Sunday (Ch. 31) * A Seattle win puts it in firm control of the 

NFC West, a loss and it is tied, so this game is huge. While 
the Seahawks have reasserted themselves behind the tough running of Shaun 
Alexander, the Rams have lost two in a row, allowing 71 points in the 
process. 24sacks of Rams QB Marc Bulger, including five last 
week in a loss to New England. * A likely shootout boils down 
to two questions: Can the Rams protect Bulger? Can St. Louis stop 
Alexander ? Toss a coin! Tampa Bay (3-5) at Atlanta (6-2) 11 a.m. 
Sunday * Certainly many Broncos fans find it hard to believe, but Brian 
Griese has saved the Buccaneers' season. He's 3-1 as a starter and 
has six touchdown passes with one interception. Michael Vick should come in 
refreshed (after a bye) and confident (after beating Denver). 0.9 
interception percentage for Buccaneer QB Griese (one in 116 passes), the 
best mark in the league. * The Buccaneers' defensive line has been 
decimated by injuries and Atlanta is No. 3 in the league in rushing. Edge, 
Falcons. Detroit (4-4) at Jacksonville (5-3) 11 a.m. 
Sunday * Like most Jaguars games, this should be a low-scoring 
affair. Detroit's ground game doesn't exist, not good when 
going against a strong Jacksonville defense, while the Jaguars... 

... offense will be without last- minute magician Byron Leftwich with David 
Garrard starting. 5 receiving touchdowns for Detroit's Roy Williams, 
tops for a rookie this season. He has one touchdown... 

... 43 Sunday. QB Trent Green has to be salivating, even with Priest Holmes 
likely out. Of course, the Chiefs' own porous defense could cure 
struggling QB Aaron Brooks. 15 300-yard... 

... Cowher and Pittsburgh. Of course, in the NFL, that usually means a 
letdown comes next. But this a division rivalry game, and the 
Steelers' recent domination on both lines is tough... 
... Brunell continues to fire blanks; the good news is the Bengals haven't 



stopped the run often and Clinton Portis and the 0-line are 
starting to click. The Bengals are coming off an encouraging effort 
in a 26-3 win... 

...game to take pressure of QB Carson Palmer, but Washington stuffs the run 
consistently. N.Y. Giants (5-3) at Arizona (3-5) 2:15 p.m. 
Sunday * After a fast start, the Giants have lost two of three, QB 
Kurt Warner is... 

...in Minnesota's past two losses. It also doesn't help that the Vikes had 
a short work week while Green Bay is coming off a bye. 200 
consecutive games played for Brett Favre, assuming he plays Sunday, 
198 of them starts. * The Packers... 

...Green Bay's defense. Carolina (1-7) at San Francisco (1-7) 2:15 p. 
m . Sunday * Post-Super Bowl bad luck continues to haunt Carolina, 
which again is likely to... 

CAPTION: 



5/3,K/5 (Item 1 from file: 713) 
DIALOG(R)File 713:Atlanta J/Const. 
(c) 2009 Atlanta Newspapers. All rts. reserv. 

12697176 

VOTERS GUIDE 2004 

Atlanta Journal-Constitution (AJC) - Thursday, July 15, 2004 
By: Staff 

Edition: Home Section: City Life Midtown Page: JN12 
Word Count: 2,938 

...Priorities: 

1. Seek ways to decrease crowding and operation costs. You must work 
within the budget you have. 

2. Fiscal responsibility. Turn the money over to the money people. 

3. The... 

...that the operation of the jail is secure. 

2. Hire a CPA to oversee the budget for the sheriffs office. 

3. Make sure that the sheriffs office is fiscally... 



...beyond national standards. 



3. Involve the staff in positive changes throughout the department, 
intended to create a more professional and informative work 
environment. E-mail: labatforsheriff@bellsouth.net > Web site: 
www.labatforsheriff.com Charles Rambo > Age: 35 > Residence: College Park > 
Education: Attended Gupton- Jones College of Funeral Service; 
Georgia Peace Officers Standards and Training Council. > Profession: Deputy 
sheriff/sergeant with the Sheriffs... 

... directors of the International Brotherhood of Police Officers > 
Priorities: 

1 . Creation of an office of budget and management headed by a 
chief financial officer to ensure the integrity and accountability of... 



5/3,K/6 (Item 1 from file: 608) 
DIALOG(R)File 608:MCT Information Svc. 
(c) 2009 MCT Information Svc. All rts. reserv. 

066485 14 (USE FORMAT 7 OR 9 FOR FULLTEXT) 
Orlando, Fla., Reports Second Bad-Air Day 
Katherine Bouma 
Orlando Sentinel 
April 01, 1999 

DOCUMENT TYPE: NEWSPAPER RECORD TYPE: FULLTEXT LANGUAGE: 
ENGLISH 

WORD COUNT: 741 

Orlando, Fla., Reports Second Bad-Air Day 

...LEAD PARAGRAPH: season is a month away, and already Orange County has 
used up two of its free bad air days. 

...TEXT: a month away, and already Orange County has used up two of its 
free bad air days. 

Monday, an Orlando air monitor slipped into the unhealthy zone for 
smog, and environmental officials say it's the second time this year. 
If warm... 

...won't be in the clear for long. 

"As long as we're continuing to grow, we're going to continue to face 
this problem," said David Cooper, University of Central Florida air 
pollution expert. 



Visit The Orlando Sentinel Online on the World Wide Web at 
http://www.orlandosentinel.com or on America Online at keyword: OSO 
(c) 1999, The Orlando Sentinel. Distributed by Knight Ridder/Tribune 
Business News. 



COMPANY NAMES: America Online ; DEP ; Environmental Protection ; 

Florida Department of Environmental Protection ; Knight Ridder/Tribune 

Business News ; U... 
?TS3 

3/2/1 (Item 1 from file: 15) 
DIALOG(R)File 15:ABI/Inform(R) 
(c) 2009 ProQuest Info&Learning. All rts. reserv. 

03484485 1618814371 

The Valuation of Cemeteries and Mortuaries 

Gimmy, Arthur E MAI 

Appraisal Journal v76n4 PP: 328-343 Fall 2008 CODEN: APPJA5 ISSN: 

0003-7087 JRNL CODE: API 
DOC TYPE: Periodical; Feature LANGUAGE: English RECORD TYPE: FuUtext 

LENGTH: 16 Pages 
SPECIAL FEATURE: References Tables Maps 
WORD COUNT: 7042 
GEOGRAPHIC NAMES: United States-US 

DESCRIPTORS: Cemeteries; Property values; Morgues; Real estate appraisal; 
Studies 

CLASSIFICATION CODES: 9130 (CN=Experimental/Theoretical); 9190 (CN=United 

States); 8360 (CN=Real estate) 
PRINT MEDIA ID: 23456 
?SS3 AND PD<2001 
»>File 15 processing for PD= : PD=2001 
»> started at PD=7 10000 stopped at PD=9 1 1 209 
»>File 16 processing for PD= : PD=2001 
»> started at PD=19900101 stopped at PD= 19950623 
»>File 148 processing for PD= : PD=2001 
»> started at PD=140105 stopped at PD=820807 
»>File 160 processing for PD= : PD=2001 
»> started at PD=2103 stopped at PD=7703 14 
»>File 275 processing for PD= : PD=2001 
»> started at PD= 1 40 1 03 stopped at PD=87 1217 
»>File 621 processing for PD= : PD=2001 
»> started at PD=00000000 stopped at PD= 199 10208 
»>File 9 processing for PD= : PD=2001 
»> started at PD=87 1119 stopped at PD=980323 



Processing 

Processed 10 of 57 files ... 

»>File 624 processing for PD= : PD=2001 

»> started at PD= 1 04 stopped at PD=9 1 1 2 

»>File 634 processing for PD= : PD=2001 

»> started at PD=12/7/04 stopped at PD=891206 

Processing 

»>File 636 processing for PD= : PD=2001 

»> started at PD=19880101 stopped at PD=19940325 

»>File 810 processing for PD= : PD=2001 

»> started at PD=8501 16 stopped at PD=91 1 124 

»>File 813 processing for PD= : PD=2001 

»> started at PD= 100000 stopped at PD=900914 

»>One or more prefixes are unsupported 

»> or undefined in one or more files. 

»>File 99 processing for PD= : PD=2001 

»> started at PD=DEC. 1200 stopped at PD=19910204 

»>File 474 processing for PD= : PD=2001 

»> started at PD=101 1 1 1 stopped at PD=730606 

»>File 475 processing for PD= : PD=2001 

»> started at PD= 191111 stopped at PD=8002 1 9 

»>File 583 processing for PD= : PD=2001 

»> started at PD= 100001 stopped at PD=8784 

»>File 47 processing for PD= : PD=2001 

»> started at PD=590100 stopped at PD=640109 

Processed 20 of 57 files ... 

»>File 635 processing for PD= : PD=2001 

»> started at PD= 1190 stopped at PD=900924 

»>File 570 processing for PD= : PD=2001 

»> started at PD= 19840 102 stopped at PD= 199 10623 

»>File 387 processing for PD= : PD=2001 

»> started at PD=93 1204 stopped at PD=980630 

»>File 471 processing for PD= : PD=2001 

»> started at PD= 100904 stopped at PD=830709 

Processing 

»>File 492 processing for PD= : PD=2001 

»> started at PD=1 1/10/99 stopped at PD=900921 

»>File 494 processing for PD= : PD=2001 

»> started at PD=2/7/200 1 stopped at PD=920608 

»>File 631 processing for PD= : PD=2001 
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The National Casket Retailer's Association (NCRA) is made up of 
devoted owners of casket stores. It has nothing to do with the teaching of 
sales technique or the retail end of the business of those members. But 
what the NCRA does do, is try to make sure that the "field" has a more 
level and fair competitiveness in the death care industry. They maintain a 
very informative web site at www.casketstores.com that has many pages of 
information the public needs when trying to learn more about this subject, 
also a bulletin board for those that might want to ask questions or get 
more feedback, and a store directory. Going "outside" the regular channels 
for in depth information on how to save money, who to contact when any 
abuse might have occurred and reading up on the funeral process, is 
something everyone should do - and prior to the need to arrange a funeral. 

The Senate has conducted two days of hearing in Washington over 
April 10th & 1 1th. There were many testimonies of the types of abuse that 
have happened in the past. Plus the FTC is considering revision of the 
funeral rule, and also spoke at the hearing. The trade has gone through 
many changes in the last few years - and much of what the public needs to 
know, has been kept in the dark. The internet has had many new pages put 
up on how to plan your funeral on line, how to buy pre need insurance 
polices and even "casket stores" that are funeral directors selling 
product to their clients, that get delivered to another mortuary. Many 
times, the customer is arranging a funeral - at what they think is 
their neighborhood -long standing reputable named funeral home, when in 
fact it is owned by one of the largest corporations buying all the Mom & 
Pop shops they can, and increasing the costs 30% or more. The NCRA would 
like the public to be informed, and to that end, please ask question after 
question of the "provider" that you might be seeking services or product 
of. Know who owns the business, and also, what KEY questions to ask. While 
it IS great news the government is looking more in depth of the actions of 
some of the industry, and trying to protect the public, the bottom line is, 
those that are in this trade are still salespeople, and if you are an 
uninformed individual, that is a salesperson's dream. The good in the 
industry are tarnished for the acts of the dishonest and greedy. Did you 
know there are MAJOR firms that restrict the wholesale of their caskets 
and vaults to the retail outlets? Wonder why there would be a need to have 
a license for an undertaker to sell a grave liner or a hand-crafted wooden 
casket (or steel, fiberglass)? It is to keep the prices terribly high to 
the public. If retailers can not get the "goods" they may be forced out of 
business. But more and more, the trade is listening to what the public 
wants, thanks in part to the Baby Boomers. But those are just two 
examples. 

The Senate is loking for further comment for a period of 2 weeks, up 
to April 25th. If you want to write in, the email is: 

Cecil_Swamidoss@Aging.Senate.Gov Until a quite few more changes are 
implemented, it is not a level playing field, and it is not a trade that 



takes to the public's value of freedom of choice. Made difficult yes, 
however thousands of thousands of the public have benefited from the lower 
prices at casket store retailers , the determination and changes in the 
funeral industry. Visit the NCRA website and learn more how those and 
other "tactics" are not working. Most any retailer can get any name brand 
product, (instead of direct from wholesale firm) but now , from funeral 
directors that are in line with our cause. 

The National Casket Retailer's Association would also like to 
welcome Thema Jaco of PeachTree caskets, as our new secretary. 

CONTACT: National Casket Retailer's Assoc WWW: 
http://www.casketstores@email.com 

((M2 Communications Ltd disclaims all liability for information 
provided within M2 PressWIRE. Data prepared by named party/parties. 
Further information on M2 PressWIRE can be obtained at 
http://www.presswire.net on the world wide web. Inquiries to 
info@m2.com)). 

COPYRIGHT 2000 M2 Communications Ltd. 
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New Jersey Funeral Homes Will Be Urged to Turn to Web 

Colleen Diskin 

KRTBN KNIGHT-RIDDER TRIBUNE BUSINESS NEWS (RECORD - 
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September 19, 2000 

For centuries, funeral home owners have succeeded by following a 
simple rule: Treat one generation of a family well and the next will 
follow. With the new century, comes a new rule: Get a good Web page 
designer. 

That will be the advice New Jersey funeral directors hear this week at 
their annual convention in Atlantic City. 

After 98 years and four generations of face-to-face service, Moore's 
Home for Funerals in Wayne had its first two funerals planned completely 
online this year. 

"One of those was a man from South Jersey who just found us online," 



director Patricia Moore said. "He was arranging the funeral for a distant 
aunt and he didn't know of a funeral home in the area so he just got on the 
Internet." 

Moore made all the arrangements with the man via computer, making use 
of her funeral home's Web site, which describes their services and provides 
customers with forms to fill out with obituary and other pertinent 
information. 

"When he got here the day of the services, his aunt was already laid 
out for the funeral and all he had to do was sign some papers," Moore said. 
"It was amazing how well it worked." 

Into the world of e-commerce, enter e-funeral. 

In New Jersey, Moore's funeral home is among only a small number that 
have introduced technology into their tradition-steeped businesses. 

Entrepreneurs in both big and small businesses are imagining a time 
when it will be common practice for a family to steer its way through the 
tearful and confusing days before a funeral through the help of a computer 
mouse. 

Instead of phone calls back and forth to give directions to the 
cemetery or arrange to pick up Grandma at the nursing home, families could 
log onto a personal chat room to make their funeral plans. And they would 
never have to leave their home to choose a funeral home, florist, casket, 
or headstone. Those who can't make the service, could participate online. 

Hundreds of new dot-com companies have entered the business of burying 
the dead in the last two years, offering the bereaved everything from 
cut-rate deals on caskets to a chance to watch out-of-town funerals on 
webcasts. 

While the Internet's footprint in the New Jersey funeral business 
remains a faint one, industry observers say that's likely to change in the 
coming months. 

As evidence, seven different Internet companies will explain and 
demonstrate their services at the New Jersey State Funeral Directors 
Association convention in Atlantic City that started Monday night with a 
reception. 

One is LifeFiles.com, a Florida-based company that has designed a 
software system that allows a funeral home director to create a private 
Web site for a family to use to plan a funeral, write an 
obituary, and have "real time" conversations back and forth. After the 
funeral, pictures of the deceased, the obituary, and comments made by 
friends and relatives in an online guestbook can be turned into a permanent 
Internet site. Depending on how detailed a memorial site a relative 
selects, the cost can range from $195 to $295, with a $29.95 renewal fee 
every two years, said Michael Platner, president of the year-old company. 

"Newspaper death notices don't have room to tell much about a person's 
life," Platner said. "And the line for the guestbook in the funeral home 
can sometimes be six-deep, with only a few lines and little time to compose 
your thoughts. What we're offering is a chance for people to say all they 



want said about a loved one who has died." 

Platner's company plans to work with funeral homes to sell its Web 
products. But other upstarts are going into head-to-head competition with 
funeral and cemetery owners, selling caskets, urns, flowers, headstones, 
grave plots, and even so-called "pre-need" funeral arrangement plans. 

Some serve special markets, such as people who want sea burials or to 
have their loved ones' ashes flown in outer space via a "memorial 
satellite." 

Some are like funeral department stores, such as HeavenlyDoor.com, 
which in addition to selling "pre-need" and funeral planning services also 
has a link to its HeavenlyStore, hawking everything from books on grief to 
condolence cards to travel packages. The site also has rolling banner ads 
for insurance companies, florists, flag merchants, and even a company that 
does paternity testing. 

"There are Internet companies that are sprouting up like dandelions," 
said Wilson Beebe, executive director of the New Jersey association. "There 
are all kinds of folks that are exploring a variety of strategies, with a 
variety of objectives. Where this is all going to end up is anyone's 
guess." 

Beebe and others in the industry doubt that any of these new ventures 
will come to replace the traditional role a funeral home owner or cemetery 
operator plays. Someone will always be needed to take possession of a 
person's remains, and grieving relatives are always going to want an actual 
person to make sure all the details are taken care of, Beebe said. 

But funeral home and cemetery owners are increasingly aware of the 
need to incorporate the Internet into their businesses in order to stay 
competitive, said David Shipper, president of the International Cemetery 
and Funeral Association, a 6,000-member trade association. 

"Most of us are online and have e-mail already and more and more 
funeral homes will be getting Web pages because that's going to be another 
way for customers to find them," Shipper said. "It's not like families all 
still live in the same neighborhood and only go to their neighborhood 
funeral home." 

The online revolution is a welcome thing for the consumer, said Lisa 
Carlson, executive director of the Vermont-based Funeral Consumers 
Alliance. Most welcome are the estimated 100 companies that sell caskets 
over the Internet and deliver them to a person's funeral home of choice. 

"This is a way for people to shop around without being made to feel 
embarrassed by a funeral home owner," Carlson said, referring to the 
anonymity of shopping online. 

But the consumer group cautions people about paying for any "pre-need" 
services upfront over the Internet, and some in the industry say there will 
be a need for regulation of companies that sell advance cemetery plots or 
funeral packages on-line. Such pre-need sales are regulated by individual 
state laws, which wouldn't apply to out-of-state Internet transactions. 

As with all dot.com ventures, long-term profits and viability are 



still a question. Shipper thinks that two or three companies will come to 
control most of the market for specific services, such as online obituaries 
and memorials. 

There are about 70 companies that offer on-line obituaries, said Bill 
Paige, a spokesman for Legacy.com, a Chicago-area-based company that will 
be among the presenters at this week's convention. 

The company, which sells Web space for permanent memorials that allow 
families to post eulogies, poems, and pictures, has yet to turn a profit 
after a year in the business, Paige said. 

"It's slow-going for any dot.com company at first," Paige said. "But 
we obviously see a market in people being able to participate in some way 
in a funeral they can't attend and for families to preserve those memories 
in this type of form." 

But does Moore envision a day when most of her customers will deal 
with her online and when her funeral home will be wired with tiny cameras 
that will broadcast eulogies to relatives sitting in armchairs - and where 
people will go online for "virtual visits" to gravesites. 

"It's hard to say," Moore said. "People don't visit gravesites and 
bring flowers like they used to anymore. But I still don't really see some 
of this stuff catching on." 

For now, she's still expecting the majority of her business to come 
from the surrounding neighborhood and now from computer modems across the 
country. 'I think this is still going to be something where most people 
will go with tradition." 

Copyright 2000 Knight-Ridder/Tribune Business News. Source World 
Reporter (Trade Mark) - Knight- Ridder Tribune Business News 
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The Internet becomes an integral part of life ... and death 

PATRICK ANIDJAR 

AGENCE FRANCE PRESSE 

June 08, 2000 

ATTENTION - REFILING with correct date /// The Internet is quickly 
becoming part of everyday life - and now it can even be a part of death. 

Whether choosing a coffin, buying virtual memorial flowers, or 
planning a funeral with a web-camera at the grave site, the World Wide Web 
can accompany people from cradle to grave. 

"It's becoming familiar to more and more people," funeral home 
director Robert Falcon in Austin, Texas told AFP. 

Falcon decided to offer services over the internet only recently, when 
a family living outside of the city requested detailed information on a 
relative's burial. He said the service gives consumers valuable 
information. 

"When they're looking at our internet page, they're having a good idea 
of what they're gonna be spending," Falcon said. 

Another site, called casketsonline.com, contains dozens of photos of 
different types of caskets from the most elaborate bronze coffins priced at 
5,000 dollars to the most spartan ones selling for less than 400 dollars in 
cherry, oak or pine. The company will ship your choice to funeral homes 
around the country. 

Funeralservices.com, based in Cleveland, Ohio, allows customers to 
plan their funerals ahead of time. 

"We know from research that 52 percent of people who would want to 
prepay for their funeral are uncomfortable going to a funeral home," said 
Nicholas DiCicco, chairman. 

DiCicco, whose mother is an embalmer, allied himself with seven 
different funeral businesses to create his site. 

Using his site, customers can plan their funerals down to the smallest 
detail, including the cremation procedure or the type of music played 
during the ceremony. 

Falcon's service provides Internet broadcast over funeral services, so 
family members who are unable to attend can still participate. 

"Using both (video cameras and computers) during the funerals... those 
who were not able to make it, will virtually be part of the family 
gathering," Falcon explained. 

Another site offers people the option of giving memorial flowers that 
will last "for eternity." 

"We allow families to put either an obituary or a remembrance of the 
person's life, on our site," said Brian Lavery, creator of 
netobituaries.com. About one hundred families across the United States have 
made use of the service. 

Funeral homes associated with Lavery are equipped with laptop 



computers on which relatives and friends can post a memorial note, 
reflection, or anecdote on the Internet. 

"It has exceeded our expectations in many ways," Lavery said, 
describing the comfort that the ability to look at a photograph of a 
departed grandmother from a computer "anywhere" and browse through a 
collection of condolences and funeral eulogies provided one of his clients. 

"At a time when fewer people are able to visit cemeteries, the 
Internet becomes a way to revisit and share memories of family members," he 
commented. 

The network also announces and sends the bad news to friends and 
family for a sum of 145 dollars. 

Legacy.com lists the names and a brief obituary for the deceased, such 
as Marilyn C. Cox (1936-2000), native of Dodge City, Kansas, accountant for 
15 years, who died at her home, Wednesday, May 17. 

Copyright 2000 Agence France Presse. Source: World Reporter (Trade 
Mark). 
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NCRA: Success at selling caskets & entering the retail funeral trade made 

very difficult 
M2 PRESSWIRE 
April 25, 2000 

APR 25, 2000, M2 Communications - The National Casket Retailer's 
Association (NCRA) is made up of devoted owners of casket stores. It has 
nothing to do with the teaching of sales technique or the retail end of the 
business of those members. But what the NCRA does do, is try to make sure 
that the "field" has a more level and fair competitiveness in the death 
care industry. They maintain a very informative web site at 



www.casketstores.com that has many pages of information the public needs 
when trying to learn more about this subject, also a bulletin board for 
those that might want to ask questions or get more feedback, and a store 
directory. Going "outside" the regular channels for in depth information on 
how to save money, who to contact when any abuse might have occurred and 
reading up on the funeral process, is something everyone should do - and 
prior to the need to arrange a funeral. 

The Senate has conducted two days of hearing in Washington over April 
10th & 1 1th. There were many testimonies of the types of abuse that have 
happened in the past. Plus the FTC is considering revision of the funeral 
rule, and also spoke at the hearing. The trade has gone through many 
changes in the last few years - and much of what the public needs to know, 
has been kept in the dark. The internet has had many new pages put up on 
how to plan your funeral on line, how to buy pre need insurance polices and 
even "casket stores" that are funeral directors selling product to their 
clients, that get delivered to another mortuary. Many times, the customer 
is arranging a funeral - at what they think is their neighborhood 
-long standing reputable named funeral home, when in fact it is owned by 
one of the largest corporations buying all the Mom & Pop shops they can, 
and increasing the costs 30% or more. The NCRA would like the public to be 
informed, and to that end, please ask question after question of the 
"provider" that you might be seeking services or product of. Know who owns 
the business, and also, what KEY questions to ask. While it IS great news 
the government is looking more in depth of the actions of some of the 
industry, and trying to protect the public, the bottom line is, those that 
are in this trade are still salespeople, and if you are an uninformed 
individual, that is a salesperson's dream. The good in the industry are 
tarnished for the acts of the dishonest and greedy. Did you know there are 
MAJOR firms that restrict the wholesale of their caskets and vaults to the 
retail outlets? Wonder why there would be a need to have a license for an 
undertaker to sell a grave liner or a hand-crafted wooden casket (or steel, 
fiberglass)? It is to keep the prices terribly high to the public. If 
retailers can not get the "goods" they may be forced out of business. But 
more and more, the trade is listening to what the public wants, thanks in 
part to the Baby Boomers. But those are just two examples. 

The Senate is loking for further comment for a period of 2 weeks, up 
to April 25th. If you want to write in, the email is: 
Cecil_Swamidoss@Aging.Senate.Gov Until a quite few more changes are 
implemented, it is not a level playing field, and it is not a trade that 
takes to the public's value of freedom of choice. Made difficult yes, 
however thousands of thousands of the public have benefited from the lower 
prices at casket store retailers , the determination and changes in the 
funeral industry. Visit the NCRA website and learn more how those and other 
"tactics" are not working. Most any retailer can get any name brand 
product, (instead of direct from wholesale firm) but now , from funeral 
directors that are in line with our cause. 



The National Casket Retailer's Association would also like to welcome 
Thema Jaco of PeachTree caskets, as our new secretary. 
-0- 

Copyright 2000 M2 Communications Ltd.. Source: World Reporter (Trade 
Mark). 
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New Service Lets Users Pre-Plan and Pre-Pay for Funerals Online 
BUSINESS WIRE 
April 03, 2000 

CLEVELAND-(BUSINESS WIRE)-April 3, 2000-Today's news may be full 
stories about how the Internet is changing your way of life, but a recently 
launched web-based service could change the way you make final arrangements 
for your death. 

At funeralservices.com, users can plan and pre-pay for funerals online 
with an unprecedented flexibility of options including complete, detailed 
plans for burial, cremation and entombment. 

While pre-planning is hardly a new trend in the funeral industry, 
Cleveland, Ohio-based funeralservices.com, takes advantage of Internet 
technology to make detailed preplanning available at any time of the day or 
night. 

"We know from research that 52 percent of people who would want to 
prepay for their funeral are uncomfortable going to a funeral home," said 
Nicholas J. DiCicco, Jr., chairman and chief executive officer of 
funeralservices.com. "Now they can take care of everything, right down to 
choosing the music to be played at the service, in the comfort of their 
home, office or any other location with Internet access." 

Once a funeral service and details are arranged, fulfillment is 
carried out through a rapidly expanding network of funeral directors 
selected by funeralservices.com as their Preferred Providers. Since the 
network is nationwide, a customer can relocate as often as they like and 
transfer the arrangement to another Preferred Provider in their area. A 
further benefit of the nationwide network is the ability to plan for loved 
ones living in other cities. 



"Pre-planning makes sense because it means the family won't have to 
make decisions when they are grieving and the deceased can make sure their 
final wishes will be fulfilled to the letter," said DiCicco. "The Internet 
allows you to do it at your convenience with absolutely no sales pressure." 

As with conventional pre-planning arrangements, the buyer can lock in 
tomorrow's funeral at today's cost and funds are held in trust by a 
national bank or a life insurance company in the A.M. Best "A" Category. 
Licensed in all states, funeralservices.com complies completely with 
Federal Trade Commission regulations. 

Contrary to the stereotype of twenty- something Internet whiz kids, 
DiCicco is launching his company at an age when most people would already 
have retired. No stranger to the funeral industry, the 67-year-old former 
insurance company CEO grew up in the business (his mother was the first 
woman licensed as an embalmer in the state of Ohio). The concept for 
funeralservices.com was formulated through the combined experience of two 
other life insurance executives and seven funeral directors. 

CONTACT: Adcom Communications Jim Klar, 216/574-9100 jklar@adcoml.com 
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Death is a burgeoning industry in cyberspace. "This is the future," 
said Jack Clarkson, the marketing director of Heavenlydoor.com, who was 
among those who gathered this week in Kansas City, Mo., for the annual 
convention of the National Funeral Directors Association. Heavenlydoor.com 
lists everything from cemeteries and monument makers to virtual gravesite 
visits. It's all designed to help customers in a difficult time while 



increasing profits for funeral providers, Mr. Clarkson said. "People say 
the Internet seems like kind of a cold way to plan a funeral. But we think 
this takes the cold out and still leaves the personal part in," he said. 
"They can do this at home without a lot of pressure." Many companies also 
create special memorials to the deceased. Celebrate a Life.com 
features online obituaries and CD-ROMs that hold pictures, messages and 
mementos. "We're trying to take the old and marry it with the new," said 
Robert Robinson, the firm's executive vice-president. E-commerce, along 
with stores that sell caskets at wholesale prices and other funeral-related 
businesses — still isn't a significant part of the industry. About 35,000 
caskets were sold in the United States via the Internet last year, only a 
fraction of the 1.8 million coffins sold overall during that time, a 
spokesman said. 
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